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“Where Print Meets the Future”’
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About TechnoPrint

% TechnoPrintstartedits first Exhibitionin the printing and packagingndustry back

In 2006 asthe first andleadingPrintingFaireverheldin CairoEgypt

%’ TechnoPrintis the largestand most influential printing and packagingrade fair
iIn Egyptand North Africa The 2025 edition attracted over 250 exhibitors and

nearly 18,000 visitorsfrom more than 20 countries,positioningCairoasthe hub

for printing and packagingn the region
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Why Egypt?

Becauseof its Strategicgeographicalposition, as well as being the Secondlargest
signatoryto multilateral trade agreementsn the world, Egyptconnectsinvestorswith
establishedandemergingmarkets

Egypf print and packagingnarket valuedat $2.201 billion
in 2025

Demand driven bylexible packaging and digital printing

Egypt is aegional logistics hulzonnecting North, East & W
est Africa.

Member of COMESA andfCFTAwith trade advantages
Suez Canglrovides unique global access.
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Why Africa?

Africa is the world's 2" largest continent after Asia "30.
Million SquareKMaas54 recognizedsovereigrstates

Africais the world's secondlargest population after Asiacdover
1. billion

AfricaQprinting industryvaluedat $11.144billion in 2025
Flexiblepackagingegmentalonereached$2.33 billion
Expectecannualgrowth rate (CAGR)f 5.37%from 2023to 2030
Expandingniddle-classdemandandretail infrastructure

Africahasa strategiclocation amongthe world, surroundedby
Mediterranean Sea,SuezCanaland the Red Sea,Indian Ocean
andAtlanticOcean

This indicates that Africa comprises all required
factors to realize economic development.
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The Printing Industry in a transformation period

Printing and Packaging

Egyptis rankedthe 3rd largestmarket for packagingand packagingoroductsin the Middle Eastand
North Africa Theimportanceof the printing and wrappingindustry sectorcomesfrom the fact that it
constitutesan integral part of most other industrial sectors The sectoris one of the most important

complementaryindustriesfor productsof all kinds,and someindustriessuchasfood, pharmaceutical,
chemicaland education industries are an integral part of the manufacturingprocessand of final
products

In addition to its role as a feeding sector for
the rest of the industries, the printing and
wrapping sector representsa hub between
the centersof production and consumption,
through which products are appropriately
preparedto meet international standardsand
ensurethat they are transported and stored
properly,in addition to protectingthem from
environmentalimpactsandrisksof associated pharmaceutical and cosmetics
with packaging,transportation and storage
processes

Textile industries
sector

Food processing sector
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sector sector

@ Chemical industries g Engineering industries

sector




The Printing Industry in a transformation period

As we all know, the printing industry is undergoing a fundamental transformation T shifting from
traditional printing applications and products to a new era of advanced,cutting-edge technologies
Emerginginnovationssuch as digital printing, functional printing, printed electronics,industrial printing,
and packagingare rapidly taking center stage Sociaimediaand smarttechnologiesare alsoinfluencingthe
way print integrateswith digital platformsand consumerexperiences

With the rapid emergenceof new innovations,ideas,and applications,it hasbecomeessentialto pause
and carefully analyze these developments By studying and discussingthe latest technologiesand
products,we canbetter understandhow to adaptandremaincompetitivein the evolvinglandscapeof the
modernprinting industryt both in the nearandlongterm future.

The Advertising Industry

Egyptstandsas one of the leadingregionalhubs for the advertisingindustry, both in terms of the
number of companiesand the size of the workforce It accountsfor a significant share of the
advertisingactivity in the Middle Eastand North Africa, driven by its large population and its long-

establishedrole as a center for creative content productionin the Arab world.Keysectorsinvesting
heavily in advertisinginclude telecommunicationsconsumergoods, and governmentinstitutions.

Moreover, the growing interest of international firms in the Egyptian market is enhancing
competitionandcreatingnew opportunitiesfor the advertisingndustryto expandandthrive.
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Reasons to Exhibit in  TechnoPrint

Fastconvenientaccesso new, alternative and emergingmarketsin Africaand MENA
region

Networkingopportunitieswith thousandsof new customers
Totalmarketawarenessabout Africaand MENARegion
Reviewyour businessstrategyin Africaand MENARegion

Monitor your competitorsin theseregions

Identify businesgyrowth opportunitiesin Africaand MENARegion

Meet face to face with the agentthat you are looking for and set new supplierswith
better conditionsand qualities

Supportyour overseasagentsanddistributersin theseregionsand neighboringstates

Evaluateriskand opportunitiesin Africaand MENARegion

Understandthe impact of macroeconomicdevelopmenton businessin Africa and
MENARegion




Why Exhibiting in TECHNOPRINT

The exhibition exploring Machinery, Equipment, High Quality Products, Materials of:

¥ OffsetPrinters,Packagindprinting

¥ Work, GraphPlotter, BlueprintMachine, ScannemMachine, Instant Digital Printing, Cutter Machine, Wide-
Format Inkjet Printer, Laminating Machine, Binding Equipment and other PostPrinting Equipment,
TrimmingMachine,imageSetterandother Pre-PrintingEquipment,UVmachines,

¥ Printer Machine for: Inkjet (In door-Our Door),
LaserDot Matrix, Photo, Thermal ,Receipt

¥ print refinements (engraving,stamping,coating, ..
Etg

¥ Embroidery& taggingmachines,

¥ components for advertising production (plastic,
glassmetalX etc),

¥ Light Box Group, Led Monitor Business) ed Lights
SaveEnergylLedLightsForDecoration

¥ SERVICBBUSINESSor: Advertising Companies,
Publisher Companies, Printing Equipment
Companies

¥ Printing Equipment Components, Materials,
ConsumableslechnologiesSoftWare
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Who Should Exhibit?

PresdVlanufacturers
InternationalPress€EquipmentManufacturers
Pre-PressEquipmentSuppliersand Technologies
PostPressEEquipmentand MaterialsSuppliers
Paper,Inks,Plates,and ChemicaldManufacturersand Suppliers
Printers(CommercialDigital, Offset,Industrial,etc.)
PackagindviaterialsManufacturersand Suppliers
AuxiliaryEquipmentand SparePartsManufacturersand Suppliers
Dealersand Representativesf InternationalBrands
Advertisingand MarketingAgencies

Suppliersof PreOwnedPrintingEquipment(Local& International)




D DD DD D DD DD

s

Who Should Exhibit?

LabelPrintingand LabelingTechnologies
CorrugatedCarton& FoldingCartonPackagindProducers
FlexiblePackagindManufacturers(Printed& Unprinted)
ScreenPrinting, TextilePrinting& Serigraphyspecialists
GraphicDesignStudiosand BrandingConsultants
ProductManagersand Packagindpevelopers
PhotographyLabsandVisualCommunicatiorServices
Poster& OutdoorAdvertisingProductionCompanies
Software& Workflow Solutionsfor Printand Packaging
3D Printingand SpecialtyPrint Applications

Sustainabilityand Eccefriendly Packagindgnnovators




What to Exhibit?

Printing Equipment & Technologies

D D D D D D D D D
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Inks& Toners

Printers& Copiers
Digital,Offset,LargeFormat
Cartridges

3D Printers
PrintingPlotters
SublimationPrinters
TextilePrintingMachines
Flexographyachines

Screenprinting Machines
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OffsetPrintingMachines
Engravingachines
StampingMachines
Laminators& Supplies
PhotoPrintingEquipment
Routers

LaserCutters
CutterPlotters

Cranedor IndustrialPrinting

Printingg SublimationFabrics

Materials & Consumables
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Sublimationinks
TransferPapers
PrintingFabrics
VinylRolls

Plates& Chemicals

Laminating~ilms

SpecialtyMedia



What to Exhibit?

Visual Communication & Signage

9

Backlights
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SignageMaterials

)

Corporeal(3D) Letters
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LEDScreens Lights

)

NeonSigns

9

Signpostingystems

)

Electronic& llluminatedSigns

o)

PanelManufacturers

o)

PublicityMedia

Pre-press & Finishing Solutions

Components & Accessories
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Cartridges RefillStations
AuxiliaryHardware
AdhesivesFrames Stands
Mounting Systems

PrintingSubstrategPVCAcrylic,Bannersegtc.)

EmbroideryMachines
Displaysk POPMaterials
TextileStampingMachines

VinylCuttingMachines

Engravingnd EtchingTools




Who Should Visit?

All Local and International buyers who classified according to the following

categories targeted
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Books and Magazines.

Commercial Prints & Digital Printing
Consumables.

Packaging materials, Printed and rBrinted.

)

Paper, Inks, Plates and Chemicals.

)

Corrugated Carton Boxes.
Carton Board Boxes For Foods and Medicine.
Flexible Packaging (Printed & Materials).

Kraft Paper Bags For Cement & Gypsum
Packaging.
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Paper Bags For Shopping, Gifts and Fast Food
Labels.

Rubber Cylinders For All Industry Applications.

Packaging & Post Press Machines produced by
Egyptian Manufactures Local and international
Printers.

Manufacturers of equipment and materials.
Consumers of printing products and packages.
Marketing and advertising agencies.

Marketing Managers and Executives of various
companies in all sectors.

International visitors who are interested in the
business of printing and packaging.

Reporters and editors of local and foreign media.
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Who Should Visit?

All Local and International buyers who classified according to the following
categories targeted
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Marketing Managers and Executives of various
companies in all sectors.

Paper Bags For Shopping, Gifts and Fast Food
Labels.

Commercial Prints & Digital Printing
Consumables.

Marketing and advertising agencies.
Architecture Agencies

Consultants

Designers

Printers

Design Agencies

J
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Serigraphy and textile screqarinting
Advertising Agencies

Marketing Companies
Manufacturers

Photography Agencies

Marketing Managers

Photography Labs

Graphic Studios

Printing Houses

Institutions

Technicians

Product Managers
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Why Visiting TECHNOPRINT

Faceto-face marketingactivitiescontinueto be the most powerful and enduringway

of buildingrelationshipswith potential customersandultimately to sellmore products

After attendingevents

/6% of visitorsbelievelive eventsdmakeit easierto buye

65% of visitorsbelievedexperiencinga businesdirst-hand makesit more memorable
71%o0f visitorsbelievethat live eventsare the bestwayto meet new contacts

4% of visitorsbelievelive eventsare the dbestform of marketingg asyou caninteract

and compareto otherst

63%0f visitorsstate they would buy from an event
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Participation Cost (USD)

Hall 1,2,3
Shell scheme Furnished Booth 330% /SQM
Space Only 300% /SQM

ShellschemeFurnishedBooth: Thisoption includes
space,back & side white panels,fasciaBoardwith
company name & stand number, carpet, 3 spot
lights, 1 singlaphasepower point, 1 Table & two
chairsper unit of 9 SQM (Asshownin the Design)

SPACKONLY Exhibitorsare free to maketheir own
stand design& constructionarrangementssubject
to the approvalof the Organizers
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2025Post Show Summary
V
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TechnoPrint

Create, Print & Inspire’ A °




2025Show Summary
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2025Show Summary

17949 1371 24 250
Visitors International Countries Exhibitors
Visitors
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TechnoPrint2025Floor Plan




Exhibitors Categories

0
Printing Solutions — 12%

Paper & Packaging.
Raw material & Consumables

Spare parts & Equipments

22%

Digital printing

Advertising 16%

Presses, Pre Press & Post 15%
Press.

0% 5% 10% 15% 20% 25%



Visitors Categories
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Exhibitors Feedback

HOW EXHIBITORS RATED THE QUALITY OF V

Excellent

71%
Excellent
79%

Excellent
68%

HOW EXHIBITORS RATED THE QUANTITY OF VISI



Exhibitors F_eedback

DID EXHIBITORS MEET RELEVANT CUSTOM

gt T HOW EXHIBITORS PLANNING TO PARTICIPA
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Visitors Feedb_apl(__

HOW EXHIBITORS RATED THE EXHIBITIO

HOW EXHIBITORS RATED THE QUALITY OF V

Excellent

71%
Excellent
79%

Excellent
68%

HOW EXHIBITORS RATED THE QUANTITY OF VISI



Visitors Feedback

DID VISITORS MEET RELEVANT CUSTOME
Mostly HOW VISITORS PLANNING TO VISIT THE NEXT E

Partly 9%
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Not Decided
7%

Very Good
25%

Excellent
70%

HOW VISITORS RATED THE ORGANIZING OF THE ¢




Marketing Campaign

A wide ranged marketing and PR campaign guarantees the success of the event, besides
effective promotion before, during and after the show.

Below is an outline of the main marketing campaign and PR activities
Outdoor Advertising
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Marketing Campaign

Media Coverage

Email& SMSMarketing

x| Email &
e SMS Marketing

§is SO
Invitation
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SOCIAL MEDIA POSTS

Views ©@ Reach @ 3-second views @ 1-minute views @ Content interactions @  Watch time @
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Ready to Start? Workshops & Training Sessions L 3 & R :
Y B ; Digital Printing Station 3D Printing Station UV & Industrial Printing Station Offset Printing Station
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Packaging Design & Development Station .. Spare Parts, Materials, and Maintenance Station

Screen Printing Station . = Sublimation & Heat Transfer Station




Soclal Media Presence

Views © & Export ¥

9,821,291

300K Reach @ & Export W
200K
3,022,522 T 224.3K%
100K
0 300K
Jan 1 Feb 20 Apr 11 May 31
200K
Views
100K
0
Jan 1 Feb 20 Apr 11 May 31

Reach




Visits @

84,294 T 9.5k%

20K
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Facebook visits
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Follows @

3,802 T 13.5K%

300
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Facebook follows
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Content interactions ©

19,999 1 1209

2K
1.5K
1K
500

Jan 1 Feb 20 Apr 11

Content interactions

& Export ¥

May 31

Link clicks ©

41,468 T 100%

2K
1.5K
1K
500

Jan 1 Feb 20 Apr 11

Facebook link clicks

& Export w

May 31




Testimonials

“ Sinceits beginning, TechnoprintExpohas proven
its worth in attracting all investors and those
interestedin the printing sectorand keepingpace
with the latesttechnologiedan this industry.

Dr. Ahmed Abdel Zaher

President of the Arab and African Cooperative Uni

and President of the General Union of Cooperaﬂv«%, ‘

‘ TechnoprintExpois the main gatewayto the
Egyptianprinting industries and is considered
I the most important and largest event that
bringstogether expertsand all those interested

in the printing industriesunder one roof.

Eng. Nadeem Elias

Chairman of the Board of Directors of the Chamber of
Printing Industry and Chairman of the Export Council
Printing, Packaging and Paper ,




Testimonials

“ The Technoprint Exhibition restored prestige to the
Egyptianprinting industries,asthe exhibitionsucceededn
I bringingtogetherall partiesof the professionat homeand
abroad,andthe technologicadevelopmentthat the world
Is witnessingtoday increaseshe needfor printing and not

the other wayaround

Dr. GeorgeNubar

“ Technoprint EXpo occupies the forefront of
I exhibitions specializedin printing in Egypt,
Africaandthe Middle East,asit is characterized
by privacyand integration of everythingrelated
to the printingindustries

Eng. Mahmoud Abbas I
Chairman of the Board of Directors otAthram Group ,,




Testimonials

“ TechnoprintExpais the first exhibitionin the region

I and represents an honorable interface for the

printing industries and works to attract and
encouragdanvestorsto localizethis industry,

Eng. Ahmed AMasry

Chairman of the Board of Directors of the Engineering
Center for Printing

“ TechnoprintExhibitionis distinguishedfrom all

I other exhibitions as it brings together

everythingthe world has achievedin printing

technology and represents the soul of the
printing industriesin Egypt

Eng. Tarig Nasr Hin I

Chairman of Mission ,,




Our success Partners
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