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About TechnoPrint

TechnoPrintstarted its first Exhibitionin the printing and packagingndustry back
In 2006, asthe first andleadingPrintingFaireverheldin CairoEgypt

Unlike most of the printing exhibitions, TechnoPrint was where global and
Egyptian manufacturersand suppliers of printing and packagingequipment's,
suppliesand materialsjoin and exhibittogetherin one place

since then, TechnoPrint continued itQ successstory by holding TechnoPrint
Exhibition every two years, and becamethe leading and one of the biggest
Exhibitionin Printingand packagingndustry.




TechnoPrint 2025

4’ Asa continuation of the succes®f the previous 11

successfulnternational TECHNOPRINHairs, it was
decided to run the 12th edition of TechnoPrintat
CairoInternational ConventionCentre, Egypt From
19to 21 June2025

In a full display spaceof 3 Halls (No. 1, 2, 3), and

Grossareaof 8000squaremeters.

% To be the largest trade fair specializedin Printing, 4The estimated number of companies Wi

Packaging& Advertising Industries ever held in participate in the exhibition is about 250
companies from the Egyptian and the global

companies, and over oP00 international brands
will participate through their agents in the Middle
Easte

http://www.technoprintexpo.com
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Middle Eastand Africa.




TechnoPrint 2025

4: The most specialized and dedicated exhibition exploring

Printing, Packaging& Advertising Industriesin Middle
Easternand Africanregions

TechnoPrint is the gateway & platform for Printing,
Packaging& Advertising Industries exploring Machinery,
Equipment, High Quality Products, Materials & New

Technologies

v In 3 days of TechnoPrint,you will have an opportunity for

prominent international and local exhibitors to meet

face to face with industry key players and professional

leaders concerned in Printing, Packaging& Advertising

Industriesin Middle Eastand Africa Experience our success yourself and be part of TechnoPri
to Increase your profits, Develop business network,

Capture market share and Gain media exposure.
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Why Africa?

9

Africais the world's secondlargest continent after Asia "30.2
Million SquareKMdaon 54 states

9

Africais the world's secondlargest population after Asiadover
1.4 billion"

9

Africaneconomyhasthe potential to grow at a fast pacebecause
it isveryrich with naturalresources

9

FewFigures Africahasalmost 90% of the world's Cobalt,50% of
Gold and 90% of Platinum,70% of Tantalite, 98% of Chromium,
64% of Magnesiumand 33% of Uranium

)

Africahasa strategiclocation amongthe world, surroundedby
Mediterranean Sea,SuezCanaland the Red Sea,Indian Ocean
andAtlanticOcean

Africahasnumerousemerging&promisingmarkets

This indicates that Africa comprises all required
factors to realize economic development.




Why Egypt?

A’ Becausef its Strategicgeographicaposition,aswell asbeing
the Secondargestsignatoryto multilateral trade agreements
in the world, Egyptconnectsinvestorswith establishedand
emergingmarkets

) Egypthasone of the mostdynamicgrowth ratesin Africa The
country's GDPis the secondlargestin Africa (USD404 billion
in 2022 and Egyptis one of the few countries to have
recordeda positive growth rate during the health crisis The
country is one of the "African lions, alongsideSouth Africa,
Nigeria, Morocco and Algeria five powers that together
accountfor 60%of AfricanGDP

4: Egyptmarketplaceoffers manufacturers& developersa high
value proposition With a population of over 104 million,
Egypt is the largest consumer market in the Middle East,
representing huge potential for consumer goods
manufacturers




The Printing Industry in a transformation period

Printing and Packaging

Egyptis rankedthe 3rd largestmarket for packagingand packagingoroductsin the Middle Eastand
North Africa Theimportanceof the printing and wrappingindustry sectorcomesfrom the fact that it
constitutesan integral part of all other industrial sectors The sector is one of the most important

complementaryindustriesfor productsof all kinds,and someindustriessuchasfood, pharmaceutical,
chemical,tourism and educationindustriesare an integral part of the manufacturingprocessand of
final products

In addition to its role as a feeding sector for

the rest of the industries, the printing and L2: LY Food processing sector @ seetor nasnes
wrapping sector representsa hub between
ensurethat they are transported and stored

the centersof production and consumption,
@ Chemical industries @ Engineering industries
sector sector
properly,in addition to protectingthem from

through which products are appropriately
environmental impacts and risks of @ e

preparedto meetinternational standardsand
packagingtransportationandstorage




The Printing Industry in a transformation period

Aswe all know our printing industry is undergoinga fundamentaltransformationfrom the traditional
printing applications& productsto a modern state of the art applications& products of our new
printing industry, with so many new technologiesstartingto show & dominatethe scenelike digital
printing, functional printing, printed electronics,industrial printing, sociall media & more & more
packaging

With so manynew innovations,inventions,ideas& applications,t was obviousthat we needto stop
for a while to study, discuss& observethese new technologiesapplications& productsto seewhat
we will haveto do in the near & far future in order to stay competitivein the market placeof the new
printing industry.

The Advertising Industry

Egyptis one of the mostimportant economicbasesfor advertisingcompaniesand employees Egypt
representsmore than half of the advertisingcompaniesand employeesin the region, due to its
population,andits historicalrole asalocalcontent creationhub.

Here, the categoriesof firms which spent more on advertisinginclude telecom and public utilities.
Also,manyforeignfirms are choosingo investin Egyptmakingthe industrymore competitiveaswell
asgivingthe advertisingindustriesmore opportunitiesto expandandexcelin their growth.
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Reasons to Exhibit in TECHNOPRINT

Fastconvenientaccesso new, alternative and emergingmarketsin Africaand MENA
region

Networkingopportunitieswith thousandsof new customers
Totalmarketawarenessabout Africaand MENARegion
Reviewyour businessstrategyin Africaand MENARegion

Monitor your competitorsin theseregions

Identify businesgyrowth opportunitiesin Africaand MENARegion

Meet face to face with the agentthat you are looking for and set new supplierswith
better conditionsand qualities

Supportyour overseasagentsanddistributersin theseregionsandneighboringstates

Evaluateiiskand opportunitiesin Africaand MENARegion

Understandthe impact of macroeconomicdevelopmenton businessin Africa and
MENARegion
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Exhibits Profile

Activities covered by the exhibition:

¥ Traditional & News Paper Print ¥ Stationary equipment and materials
Equipment Industry. ¥ Label / Barcode / Card Printer

¥ The Packaging equipment's industry. % Barcode Scanner

¥ The Advertising industry. ¥ Labels / Stickers / Ribbons

¥ Paper and Carton Board industry. % Secured printing solutions.

¥ Inks, Toners and printing supplies. % Notebooks Making Machinery

¥ Digital Printing. P

Spare parts & Raw material &
Pre and Post press equipment's and Consumables.

printing materials.

s




Why Exhibiting in TECHNOPRINT

The exhibition exploring Machinery, Equipment, High Quality Products,
Materials of:

~
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Offset Printers,PackagindPrintingWork, GraphPlotter, BlueprintMachine,ScanneMachine,
Instant Digital Printing, Cutter Machine, Wide-Format Inkjet Printer, LaminatingMachine,
BindingEquipmentand other PostPrinting Equipment, TrimmingMachine,ImageSetterand
other Pre-PrintingEquipment,UVmachines,

PrinterMachinefor: Inkjet (Indoor-Our Door),LaserDot Matrix, Photo, Thermal Receipt
print refinements (engravingstampingcoating,.. EtQ

Embroidery& taggingmachines,

componentdfor advertisingoroduction(plastic,glassmetalX etc),

LightBoxGroup,LedMonitor Businessl.edLightsSaveEnergyledLightsForDecoration

SERVICBUSINES®r: Advertising Companies,Publisher Companies,Printing Equipment
Companies

PrintingEquipmentComponentsMaterials,ConsumableslechnologiesSoft Ware.
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Who Should Exhibit?

PresdMlanufacturers
InternationalPressEquipment'sManufacturers
PrePressequipmentsuppliersandtechnologies
PostPressquipmentand materialssuppliers
Paper,inks,platesand chemicalamanufacturersand suppliers
PrintersPackagingnaterialsmanufacturersandsuppliers
Auxiliaryequipmentand spareparts manufacturersand suppliers
Dealersandrepresentativef world suppliers
AdvertisingAgencies

PreOwnedPrintingEquipment(Local& InternationalSuppliers)




D9 D D D B

9

D D B D D B 9

9

Backlights

Laser cuts

Signs

Hardware & Aluminum
Stamping machines

Factor of production for
visual communication

Corporeal letters

Electronic and lighting signs
LED screens and light
Signposting

Scanners

Inks

Transfers

Tampography

What to Exhibit?
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3D Printing

Printing plotters
Routers

Scanners
Merchandising
Associations
Embroideries
Displays and POP
Textile stamping
Flexography

Photo printing
Advertising photography
Engravers

Cranes

Large format printing

D D D D D D D D B
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Laminators

Screenprinting machines
and supplies

Pantograph

Routers

Publicity medium
Sublimation

Vinyl

Neon

Offset

Cutter plotters
Software & IT solutions

Printing and sublimation
fabrics

panel manufacturers




Who Should Visit?

v/

All Local and International buyers who classified according to the

following categories targeted

¥ Books and Magazines. Al

¥ Commercial Prints & Digital Printing. Al

¥ Packaging materials, Printed and rBrinted.

¥ Paper, Inks, Plates and Chemicals. -

¥ Corrugated Carton Boxes.

¥ Carton Board Boxes For Foods and Medicine.“«

% Flexible Packaging (Printed & Materials). ©

¥ Kraft Paper Bags For Cement & Gypsum ©
Packaging.

¥ Paper Bags For Shopping, Gifts and Fast Foods
Labels.

¥ DTF printer & DFBV printer P

Rubber Cylinders For All Industry Applications.

Packaging & Post Press Machines produced by
Egyptian Manufactures Local and international
Printers.

Manufacturers of equipment and materials &
Consumables.

Consumers of printing products and packages.
Marketing and advertising agencies.

Marketing Managers and Executives of various
companies in all sectors.

International visitors who are interested in the
business of printing and packaging.

Reporters and editors of local and foreign media.




Who Should Visit?

All Local and International buyers who classified according to the
following categories targeted
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Marketing Managers and Executives of various
companies in all sectors.

Paper Bags For Shopping, Gifts and Fast Food
Labels.

Commercial Prints & Digital Printing
Consumables.

Marketing and advertising agencies.
Architecture Agencies

Consultants

Designers

Printers

Design Agencies
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Serigraphy and textile scregarinting
Advertising Agencies

Marketing Companies
Manufacturers

Photography Agencies

Marketing Managers

Photography Labs

Graphic Studios

Printing Houses

Institutions
Technicians

Product Managers
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Why Visiting TECHNOPRINT

Faceto-facemarketingactivitiescontinueto be the most powerful and enduringway of
buildingrelationshipswith potential customersand ultimately to sellmore products

After attendingevents

76% of visitorsbelievelive eventsdmakeit easierto buye

65% of visitorsbelievecexperiencinga businesdirst-handmakesit more memorable
71%o0of visitorsbelievethat live eventsare the dbestwayto meet new contactE

74% of visitorsbelievelive eventsare the dbestform of marketingg asyou caninteract
and compareto otherst

63% of visitorsstate they would buy from anevent
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2025 Show Summary I

8500 Sgm

2a Exhibition Space

17949

Trade Visitors

1371 4 250
(nternational Visitors T | Exhibitors
,¥ - gid, TechnoPrint : M |
- ~ ) Create, Print & Inspire
" \19-21 JUNE 2025 /
24 17

( Visitors Countries |




Printing Solutions
Paper & Packaging.
Raw material & Consumables
Spare parts & Equipments
Digital printing

Advertising

Presses, Pre Press & Post
Press.

0%

Exhibitors Categories

D 12%

6%

D 18%

11%

¥22%

16%

15%

5% 10% 15% 20% 25%
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Visitors Categories

Printing Solutions 14%
Paper & Packaging. 3%
Raw material & Consumables _ 23%
Spare parts & Equipments — 6%
Digital printing (I N .7
Advertising 18%
Presses, Pre Press & PostPress. 19%
0% 5% 10% 15% 20% 25%
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Exhibitors Feedback

HOW EXHIBITORS RATED THE EXHIBITION HOW EXHIBITORS RATED THE QUALITY OF V

Very Good
21%

Excel!)ent Excellent
71% 79%

Good

13%
HOW EXHIBITORS RATED THE Very Good

QUANTITY OF VISITORS 19%

Excellent
68%
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Exhibitors Feedback

DID EXHIBITORS MEET RELEVANT CUSTOMERS © HOW EXHIBITORS PLANNING TO PARTICIPA
THE NEXT EDITION

Partly 13% No 8%
9%

Very Good
6%

HOW EXHIBITORS RATED THE
ORGANIZING OF THE SHOW

Excellent
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Visitors Feedback

HOW VISITORS RATED THE EXHIBITION

Good

Z%I /

Very Good
4%

Excellent
94%

HOW VISITORS RATED THE

QUANTITY OF EXHIBITORS

Excellent
70%

Very Good

HOW VISITORS RATED THE QUALITY OF EXH

Good
8%/

Very Good
14%

Excellent
78%
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Visitors Feedback

DID VISITORS MEET RELEVANT CUSTOMERS? HOW VISITORS PLANNING TO VISIT THE N
Mostly EDITION

Pagtly 9% Not Decided
1% 7%

Good
5%

Very Good
HOW VISITORS RATED THE 25%

ORGANIZING OF THE SHOW

Excellent
70%
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TESTIMONIALS o

|p e e = 2
“ Since its beginning, Technoprint Expo has
I proven its worth in attracting all investors
and those interested in the printing sector

and keeping pace with the latest
technologies in this industry »-

Dr. Ahmed Abdel Zaher I ‘

President of the Arab and African Cooperative Union and,, l

President of the General Union of Cooperatives

“ Technoprint Expo is the main gateway to th
Egyptian printing industries and is
I considered the most important and largest
event that brings together experts and all
those interested in the printing industries
under one roof

Eng.Nadeem Elias I
&é- Chairman of the Board of Directors of the Chamber of
' Printing Industry and Chairman of the Export Council fo

\\ Printing, Packaging and Paper
: TR S RSk R @ e b i )




TESTIMONIALS
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‘ The Technoprint Exhibition restored prestige
to the Egyptian printing industries, as the
exhibition succeeded in bringing together all
parties of the profession at home and
abroad, and the technological development
that the world is witnessing today increases
the need for printing and not the other way

around
Dr. GeorgeNubar
Dean of the Faculty of Applied Arts at Badr University ,,
[ 2 Do 5 3 b @ =0 e i
|p oewme & < e e e 524

“ Technoprint Expo occupies the forefront of
exhibitions specialized in printing in Egypt,

\Qé 9 I
@/ ‘ Africa and the Middle East, as it is
characterized by privacy and integration of
] everything related to the printing industries
Eng.Mahmoud Abbas I

Chairman of the Board of Directors ofAiram Group ,,




TESTIMONIALS

“ Technoprint Expo is the first exhibition in the
I region and represents an honorable
interface for the printing industries and
works to attract and encourage investors to
localize this industry
Eng.Ahmed AlMasry

Chairman of the Board of Directors of the Engineering
Center for Printing

“ Technoprint Exhibition is distinguished fro

I all other exhibitions as it brings together
everything the world has achieved in
printing technology and represents the sou
of the printing industries in Egypt

Eng.Tarig Nasr EDin

Chairman of Mission ,,
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Marketing Campaign

A wide rangedmarketingand PRcampaignguaranteesthe successf the event, besides
effective promotion before,duringandafter the show

Belowis anoutline of the main marketingcampaigrand PRactivities

Outdoor Advertising
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